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VODACOM R110-00 RECHARGE VOUCHER 
VARIATIONS 

 

 
 

 
Above: This will be catalogued as V110.4.2  
 
 

 
 

 
 
Above: This will be catalogued as V110.2.1 

VODACOM R25 X 5 VOUCHER 
  

 
 

 
Above: This will be catalogued as V25.6  
 

MTN RECHARGE VOUCHER VARIATIONS 
 

 
 

 
Above: This is the 12

th
 variation of this type 
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of voucher. It is very similar to V20.11 with 
the main difference being on the front image 
whereby there is a distinct straight line 
above the image of the ball. On the Obverse 
the variation is the letters MFI in front of the 
12 digit numerical code in the grey box at the 
bottom left of the voucher This will be will be 
catalogued as V20.12  

 

 
 

 
Above: This is the 13

th
 variation of this type 

of voucher. It is very similar to V20.10 with 
the main difference being only being the size 
of the bar code. The bar code size is 36mm x 
5 mm whereas V20.10 is 38mm x 5mm. This 
will be will be catalogued as V20.13  
 

RICKY INGHAM FINDS NEW GIFT CARD – 
THE HUB 

 

 

 
Above: This will be catalogued as THB GC 1 

 

 
 

 
Above: This will be catalogued as THB GC 2 
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Above: This will be catalogued as THB GC 3 

 

 
 

 
Above: This will be catalogued as THB GC 3 

 

 
 

 
Above: This will be catalogued as THB GC 5 

 

 
 

 
Above: This will be catalogued as THB GC 6 

 
 

The Hub is a well know brand of chain retail 
stores which bring the world of fashion to 
their customers, always leaving them 
expecting great things. Their focus is 
fashion for the fashionista in every woman, 
the style icon in every guy, great stuff for 
kids, to cosmetics, jewellery, homeware, 
kitchenware, electronics and more! 
 

MONTECASIO GIFT CARD 
 

Give the gift of memories with a 
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Montecasino Gift Card 
 
Whether it’s dining, shopping, a hotel stay, a 
spa indulgence or entertainment, a 
Montecasino Gift Card offers endless 
options for a special experience. 
 
Gift cards are accepted by selected stores 
and service outlets at Montecasino.  
 
You can now purchase Montecasino Gift 
Cards at the Montecasino Information Desk.  

 
 

 

 
Above: Montecasino GC 1 
 
Montecasino is a hot spot for late nght 
shoppers. These small European styled 
shops will transform you into another world 
as you walk down the cobble streets. 
Montecasino is by no means just a casino, it 
is a village with more than 32 shops 
scattered around the plaza. Wonder from 
boutique to boutique or have a bite to eat in 
one of the many street sde restaurants. 
Ladies can relax at the dat Spa whil men test 
their skill at the Poker table. 
 

RICKY INGHAM CONTINUS TO FIND NEW 
GIFT CARDS – HERE ARE THE LATEST 

SPORTSMANS WAREHOUSE GIFT CARDS 

 

 

 
 

 
 

 
 

 
Above: Latest Sportsmans Warehouse (SPH)  
gift cards number GC 6, GC 7 & GC 8. Also 
depicted above is a typical obverse image of 
these gift cards. According to Ricky there is 
a fourth card, but no image available as yet. 



 

- 15 - 

 

 

NEW – TOTALSPORTS & FOUCHINI GIFT 
CARDS (TFG - THE FOUCHINI GROUP) 

 

The Fouchini group has revamped their gift 
cards recently to all depict the well-known logo 
“TFG” on their cards. Below is a new card from 
Totalsports and two variations from Fouchini. 
 

 
 
 

 
 

 
Above: Totalsport (TSP) GC 2 
 
 

 
 

 
Above: Fouchini (FOS) GC 11A 
 
Note: The identifying logo “TFG” 

 

 
 

 
Above: Fouchini (FOS) GC 13A 
 
SPUR STEAK RANCHES – NEW GIFT CARDS 
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Since 1967, when founder and executive 
chairman, Allen Ambor, opened the Golden Spur 
in Newlands, Cape Town, Spur Steak Ranches 
have been part of the South African family. 
 

In the years since then, Spur has helped create 
countless special memories and earned a 
reputation for tasty, nutritious, value-for-money 
meals. 
 

Spur has also grown into an internationally 
recognised brand with over 237 local and 28 
international restaurants – pop in and enjoy the 
great taste of Spur next time you're in the United 
Kingdom, Australia or Mauritius. 
 

 
 

  

Above: Spur Steak Ranches (SPU) GC 1 
 
RICKY INGHAM FINDS NEW VODACOM SIM 

CARD 
 

 
 

 
 

VISA RELOAD – MOBILE MONEY & VISA 
CARD 

 
This card was found in a local Retail Store 
recently. It has a very interesting concept.  To 
find out more about it – Please read the Insert 
available in this Newsletter. 
 

 
 

 
 

 
WARWICK FINDS MANY NEW GIFT CARDS 

 
During a recent weekend Warwick and his family 
were in a few Shopping Centres. They found 
many new Gift Cards. A brand new store known 
as Engenius Toys was the prize find. It is based 
on the youth and has many Lego building blocks 
and made up lego sets.  
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1 - ENGENIUS TOYS GIFT CARD 
 

 
 

 
Above: Engenius Toys (EGT) GC 1. 
 

2 - SHEET STREET GIFT CARD 
 

 
 

 
Above: Sheet Street (SHS) GC 3. 

3 - IDENTY GIFT CARDS 
 

 
 

 
Above: Identity (IDE) GC 16. 

 

 
 

 
Above: Identity (IDE) GC 17. 
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4 - FACTORIE GIFT CARDS 
 

 
 

 

Above: Factorie (FAC) GC 3. 
 

 
 

 
 
Above: Factorie (FAC) GC 4. 

5 - TOYS – R – US GIFT CARD 
 

 
 

 
Above: Toys R Us (RTU) GC 21. 
 

Telecom New Zealand rebranding as 
Spark New Zealand today 

Posted on 8-Aug-2014  

 

Telecom Corporation of New Zealand Limited 

became Spark New Zealand Limited effective on 

8 August 2014. 

The company that for the past 27 years New 

Zealanders have known as Telecom has today 

changed its name to Spark New Zealand.  

Managing Director Simon Moutter says the 

decision marks the latest and biggest step in the 

company’s transformation over the past 18 

months, reflecting huge industry changes and 

global shifts in communications technology. 

 “We now do much more than provide a copper 

line telephone service and we no longer own the 



 

- 19 - 

 

fixed line network. We’re into a whole raft of new 

technologies…business cloud services, data 

centres, Internet TV, whatever new is around the 

corner. The Telecom brand simply didn’t reflect 

this new world.  

“Over the past 18 months we’ve listened 

carefully to our customers, improved services 

and lowered our prices dramatically. We’ve 

innovated with public WiFi zones, launched new 

Cloud services, partnered to offer free Spotify 

Premium, launched Ultra Fibre, and more. But 

despite all these changes, we know many New 

Zealanders – particularly among the half of the 

population who are under 35, or those from 

more diverse backgrounds – think Telecom is 

‘not for them’. The same applies to former 

customers who may have left us many years 

ago.  

“Success for any business means staying 

relevant to existing customers while also 

attracting new ones. Spark will be a stimulus for 

new customers to take another look at what we 

have to offer, and we think they will be 

pleasantly surprised.” 

 Mr Moutter says the change to Spark is not 

about dismissing Telecom’s heritage, but rather 

about building on it and taking it into the future.  

“We know many of our long-standing customers 

are happy with the Telecom brand. That’s 

fantastic, and these customers are hugely 

important to us. As Spark, we’re absolutely 

committed to continuing to deliver and improve 

the services our current customers value while 

also building a business that will keep them at 

the cutting edge of global technology.”  

Mr Moutter says that another big part of the 

brand change is the company’s medium-to-large 

business and IT services division, Gen-i, 

becoming Spark Digital.  

“The needs of our business, enterprise and 

government customers are changing just as fast 

as those of consumers. Spark Digital will provide 

our customers with ready access to leading 

infrastructure, capabilities and skill sets as they 

meet the demands of an increasingly globalised, 

connected and mobile customer base.  

“Today, technology is a vital part of all our lives 

and businesses – allowing us to do amazing 

things we wouldn’t have thought possible even a 

few years ago. As Spark New Zealand we’re 

determined to deliver for our customers and for 

the future of New Zealand,” said Mr Moutter. 

Mr Moutter said that Spark would be announcing 

a number of exciting new initiatives over the 

coming weeks and months, and that the first of 

these – which begins tomorrow – was simply 

about saying a big ‘thank you’ to its existing 

customers.  

The Spark Thanks reward programme has been 

designed around what Spark customers have 

told the company they love: music, movies and 

technology. The programme will offer customers 

discounts on movie tickets, and early access to 

and discounts on concert tickets, through 

strategic partnerships with premium brands 

Event Cinemas and Live Nation. Mr Moutter said 

more partnerships and associated customer 

benefits would be announced in the coming 

weeks.  

In the build-up to the launch of Spark Thanks, an 

‘ATM’ machine has been travelling around New 

Zealand dispensing ‘thank you’ gifts to Spark 

customers.  

Spark New Zealand will have the following core 

business units and brands: 

 - Spark Home, Mobile and Business is the new 

name for Telecom Retail. It operates under the 

Spark and Spark Business brands. 

 - Spark Digital is the new name for Gen-i. 

 - Spark Wholesale is the new name for Telecom 

Wholesale. 

 - Spark Ventures is the new name for Telecom 

Digital Ventures. 

 The names of some other business units and 

brands have not changed: these include Revera, 

AppServ (business Cloud services); Skinny 

(mobile); Bigpipe (broadband); Qrious (data 

analytics); Lightbox (Internet TV); and Telecom 

New Zealand International. 

Ed: Thanks Garth Hurley for enlightening us 

with the changes in New Zealand. 


