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STARBUCKS - (C.Edwards)  

 
Internationally gift cards are taking over 
where phone cards left off. 
 

 
Card 1 - UK 
 
There are now 1347 gift card collectors 
registered on Colnect – the collectors 
website,100,300 gift cards are listed in their 
catalogue, Like phone cards, collectors 
collect by country, theme, industry, or issuer. 
The most popular themes are Christmas, 
animals, Disney characters, movies, sports 
and fuel companies. From an issuer 
perspective there are cards from Visa and 
Master card, Mcdonalds, Disney theme 
parks and a number of international retail 
chains. One of the most popular is 
Starbucks. 
 

 
Card 2 – Turkey 
 

 
Card 3 - Germany 
 
The Starbucks Coffee Company of Seattle 
has 23 500 stores in 72 countries from 
Argentina to Vietnam. 13 000 of these are in 
the USA. In the near future we too are to be 
added to the list and hopefully will have our 
own set of gift cards! Starbucks coffee was 
however served in Southern Sun and 
Tsonga Sun hotels during the 2010 World 
Cup. 
The Colnect gift card catalogue lists 3350 
different Starbucks cards. Issued in 34 
countries. 1270 of these are from the USA 
alone. These figures are not necessarily 
complete as Colnect relies on collectors to 
add new cards. 
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Cards 4 & 5 - USA 
What makes their cards popular? Maybe 
because coffee culture is trendy, or because 
the designs are funky. Or maybe just 
because there are lots of them from many 
different countries. 
 
The cards too have evolved from the early 
plain logo, through different themes to co-
branded cards and mini-cards in the shape 
of coffee cups and hearts. 
 

 
Card 6 - Canada 

 
Card 7 - Germany 

 
Card 8 - USA 

 
Card 9 – USA (see above) 

 

 
Card 10 - Ireland 
 
Most of the designs are used throughout the 
world. Sometimes the only way to tell where 
the card was issued is by the sticker on the 
front or the printing on the back. 
There are also cards issued for specific 
countries and cities and for special events. 
 

 
Card 11 - London 
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Card 12 – Los Angeles 
 

 
Card 13 – Brazil 
 

 
Card 14 – Canada 
 

 
Card 15 – Thailand 
 
Starbucks was founded in Seattle in1971 by 
three friends who had met at university in 
San Francisco. They started out selling only 
high quality coffee beans and the equipment 
to roast them. The only filter coffee they 
served then was as samples to their 
customers. 
They were unsure what to call their new 
business. Someone suggested that a name 
starting with “st” would be powerful, so they 

eventually settled on Starbuck – Captain 
Ahab's first mate on the good ship “Pequod” 
in Moby Dick. 
 
The original logo was a crowned mermaid 
on a brown background showing both her 
breasts and navel. This has morphed over 
the years, now her long hair covers her 
breasts and she is navel-less. 
  

Logos 
 
In Saudi Arabia she vanished altogether like 
a latter day Cheshire Cat leaving only her 
crown behind. After much negative comment 
on “Social Media”, Starbuck announced that 
they would revert back to the international 
logo. 
 
The original partners sold the business in 
1987 to Howard Schultz a former employee 
who had started a coffee shop chain in 
Seattle – and the expansion began. 
 
From its small beginnings, Starbucks is now 
a US$16.5 billion business empire with 200 
000 employees worldwide. IT sells not only 
coffee, but also smoothies, tea, baked 
goods, sandwiches, snacks and in some 
stores alcoholic drinks. Stores also offer free 
WiFi. Customers can also order and pay for 
goods through the Starbucks App. They 
have also branched out into the music 
business. 
 
By the time Starbucks went public in 1992 
there were 140 outlets in the USA. The first 
non-USA branch opened in Tokyo in 1996 
and the company has continued growing 
through acquiring other chains and 
businesses and opening new stores 
throughout the world. Acquisitions include 
Teavana and Tazo teas, Seattle Best 
Coffees, Evolution Fresh, Ethos Water and 
Hear Music. 
 

 
Card 16 - Canada 
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Card 17 - USA 
 
As with all large international companies, 
Starbucks has had its share of controversy. 
It has been accused of supporting Israel and 
donating money to the Israeli army, leading 
to attacks on stores in Arab countries. Its 
Israeli stores were closed in 2003 because 
of the “difficult business environment”. 
 
In 2004 an email wrongly accused 
Starbucks of stopping supplies to the US 
military because of the Iraq war. 
 
At Christmas time they started printing 
seasonal decorations on their coffee cups 
and were accused on good old “Social 
Media” of participating in a “War on 
Christmas”. 
 
When a spokesman for the company 
mentioned that they supported same sex 
marriage, the National Organisation for 
Marriage in the USA called for a boycott of 
their stores. 
 
The US gun lobby too got on the boycott 
wagon when Starbucks asked customers to 
please not bring their weapons into their 
stores. 
 
Public opinion forced them to close their 
store in the former Imperial Palace in 
Beijing. 
 
61 of the 84 branches in Australia were 
closed in 2014. According to commentators 
Starbucks “did not understand the Australian 
cafe culture”! Culture? In Oz? The rest of 
the stores were sold to a local entrepreneur. 
Part of the Starbuck service is to write the 
customer’s name on their coffee cups. In 
one promotional campaign they asked 
baristas to write #racetogether on cups in an 
effort to foster open discussion on racial 
issues. Again the malicious Social Media 
were all a-twitter with both sides attacking 
the campaign. It was dropped. 
 

 
Card 18 – Korea 
 

 
Cards 19 - Switzerland 
 
The biggest controversies of all are of 
course accusations of tax evasion. 
 
Starbucks European headquarters are in 
Holland. Holland is corporate friendly 
allowing royalty payments to be remitted to 
the country tax free. Corporate tax is also 
low. 
British, Irish, French and German branches 
of Starbucks were required to pay such high 
licensing fees to the Dutch HQ that none of 
them showed a profit and therefore did not 
pay tax locally.  They also purchased their 
coffee from a Starbucks subsidiary in 
Switzerland at above normal prices. No 
coffee was shipped directly from the Swiss 
company of course – they just creamed it! 
 
In the UK Starbucks paid no tax on 1.3 
billion pounds revenue for three years prior 
to 2012. They offered to pay back tax of 20 
million pounds over two years. In addition 
the EU Commission ordered them to pay 
30milliom Euros in overdue taxes on their 
European revenues. 
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On a happier note. 
 
Cards 20, 21, 22, 23, 24, 25, 26 & 27   
Generic Christmas designs used World 
Wide. 
 

 
Card 20 
 

 
Card 21 
 

 
Card 22 
 

 
Card 23 

 
Card 24 
 

 
Card 25 
 

 
Card 26 
 

 
Card 27 
 
All these 8 cards cards (Card 20 to 27) are 
from the USA. 
 

Ed: Thanks Cedric for this interesting 

article. 
 
 


